Entertainment
Industries Council, Inc.

the

awards
Entertainment Depictions of Gun Education

Call for Entries

The 3"9 Annual EDGE Awards

Encouraging the Art of Making a Difference
Gun Violence, Safety and Injury Prevention

Deadline for Submission is January 15, 2006

COMMENDATIONS

The EDGE Awards are to be presented by the Entertainment Industries Council, Inc. (EIC) with support
from The Joyce Foundation, to nominated feature films, TV movies, music, reality programs and episodes of
scripted television series that effectively promote firearm safety and discourage gun violence. This is the
second year that this recognition has been given to the creative community. In its inaugural year there were 45
production entries. Eighty-three members of the creative community received over 100 commendations.

This is EIC’s second prominent recognition event, following our successful televised PRISM Awards,
which recognizes accurate depiction of drug, alcohol and tobbacco abuse, addiction and treatment in film,
television and music. The EDGE Awards is a natural progression since there is a direct correlation between a
variety of health and social issues and gun violence.

To qualify for the EDGE Awards, television programs, films and music must meet one or more of the
following requirements:

® Emphasize the aftermath of gun violence: the emotional, physical, legal or financial repercussions.

® Discourage gun violence as a means of conflict resolution.

® Focus on storage precautions, including the possible consequences of failure to secure firearms properly.
©® Stress the importance of keeping guns away from children.

® Give accurate statistics and information about gun violence and safety.

® Depict or address firearm safety devices, such as trigger and cable locks and their appropriate use.

®© Explore possible avenues to address gun violence.

® Discuss obstacles hindering gun safety.

®© Offer information to ensure safe usage.
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QUALIFICATIONS

Any creative productspecifically produced for entertainment or informational purposes for publicviewing ontelevisionor
film that had an initial public exhibition between August 1, 2004 and December31, 2005.

Theatrical Feature Film- To qualify, a production must be:

© Live-actionoranimated, Dramaticordocumentary,

®© Atleast70minutesinduration.

© Debutedtopayingaudiencesinatleasttwomovietheatersinthe City of
LosAngelesandacity inanother major mediamarketfor atleastoneweek.

Drama Series Episode or Storyling for TV-To qualify, a production must
be:

Toqualify,aproductionmustbe:

®© Oneormorefirst-runepisode(s) of ascripted dramaseriesthathasaired
atleasttwoepisodes.

Fromaseriesairing daily orweekly indaytime, primetime or accesstime.
Live-actionoranimated, atleast20 minutesinduration.

Debuted to TV audiencesviabroadcast, basic cable, pay cable, or satellite
inatleasttwomediamarkets.

(ONOXNO)

Children’s Live Action or Animated Series Episode or Special for TV

Toqualify,aproductionmustbe:

© Afirst-runliveactionoranimated children’s program.

© Aseriesepisodeor special, at leastfive minutesin duration.

© Debutedto TVaudiencesviabroadcast, basiccable, pay cable or satellite
inatleasttwomediamarkets.

Communi ty Service This special category includes public service announce-
mentsorotheraudiovisual productionsorcampaignsdesigned toraise public
awarenessabout thevariousfacets of firearm safety and reduction ofgun-related

violence.

Meoordmg— Toqualify,aproduction must be:

®© Amusicrecordingbyanartistoractsigned toanationally distributed
record label, audiotapedand/orvideotaped.

© Debutedtoaudiencesaspartofatelevision programorasanaudio
recordingon cassette or compact disk viacommercial sale toindividual
consumers, orviapaid download oraccesson-line.

Documentary or News Magazine Series Episode or Special for TV-
Toqualify,aproductionmustbe:

© Afirst-runnon-fictioninformational program.

© Aseriesepisode or segment, oraspecial, at least 20 minutesin duration.

© Debutedto TV audiencesviabroadcast, basiccable, pay cable or satellite inat

least2 mediamarkets.

ToEnter

Comedy Series Episode or Storyline for TV- To qualify, a production must

be:

®© Oneormorefirst-runepisode(s) of ascripted comedy seriesthathasaired
atleasttwoepisodesand/orfromaseriesairing daily orweekly inprimetime
oraccesstime.

®© Live-actionoranimated, atleast20 minutesinduration.

© Debutedto TV audiencesviabroadcast, basic cable, pay cable, or satellite
inatleasttwomediamarkets.

Movie, Miniseries or Dramatic Special for TV-To qualify, a production

mustbe:

® Afirst-runnonseriesdramaticprogram, live-action oranimated, atleast40

minutesinduration.

© Debutedto TVaudiencesviabroadcast, basiccable, pay cable or satellite
inatleasttwomediamarkets.

Reality Series Episode or Special for TV

Toqualify,aproductionmustbe:

©®© Afirst-runnonfictionentertainmentprogram.

© Aseriesepisodeoraspecial.

® Atleast20 minutesinduration.

© Debutedto TVaudiencesviabroadcast, basiccable, pay cable or satellite
inatleasttwomediamarkets.

Talk Show Series Episode for TV-To qualify, aproduction must be:

© Afirst-runtalkshow, aseriesepisode, at least 20 minutesinduration.

© Debutedto TVaudiencesviabroadcast, basiccable, pay cable or satellite
inatleasttwo mediamarkets.

Biographical Series Episode or Special for TV-To qualify, a production

mustbe:

©®© Afirst-runnon-fictionentertainmentprogram.

© Aseriesepisodeorspecial, atleast 20 minutesin duration.

®© Abiographyorabehindthesceneslookata TV programormovie, debuted to
TVaudiencesviabroadcast, basiccable, pay cable or satellite inat least 2
mediamarkets.

Complete theenclosedentryformandsend itto the Entertainment Industries Council, Inc. attheaddresslisted onthe form. Allcompleted

entriesmustbeaccompanied by two VHSvideocassettes, DVDsor CDs.

There is NO LIMIT to the number of entries you may submit.

Extra Copies of the Entry Form Can be Obtained at www.eiconline.org.

Thereare NO ENTRY FEES. DEADLINE FOR SUBMISSION 1S January 15, 2006.

If you have any questions, please contact Jane Kim at 703.481.1414 or via email jkim@eiconline.org.

Encouraging the art of making a difference.

www.eiconline.org



